e-ISSN 2583 -2115

VSIT's

Pradnyaa

International Journal of Multidisciplinary Research

Vidyalankar School of
Information Technology

VSIT PUBLICATIONS, Mumbai

VSIT




Pradnyaa International Journal of Multidisciplinary Research

Pradnyaa International Journal of Multidisciplinary Research is a double blind peer review bi-Annual
Online journal that publishes articles which contribute new results in all areas of Information Technology,
Commerce and Management. The journal emphases on all technical and practical aspects of Information
Technology, Commerce, Finance and Management. The main goal of this journal is to bring together
researchers and practitioners from academia and industry to focus on advanced ideas and forming new
collaborations in these areas.

Authors are solicited to contribute to this journal by submitting articles that illustrate research results, projects,
surveying works and industrial experiences that describes significant advances in the Information
Technology, Commerce, Finance and Management.

Topics of interest include, but are not limited to the following

e Wireless communication

e Internet of Things (loT)

e Next Generation Internet

e Recent trends & development in Information Technology
e Atrtificial Intelligence, Biometrics, Cybersecurity, Biometrics
e Technology in Banking

e |ICT in Education

e Capital Market

e PSU disinvestment

e Insurance Sector

e Human Resource Development

e Advertising and copyright

e Work life balance

e Skill Development and Employability
e Politics and Administration

e Business Management

e Media and Entertainment

e International trade

e \Waste management

e Climate change and Sustainability

¢ Infrastructure and Logistics

e Agriculture

e Small Medium Enterprises

We firmly believe that your contribution will enhance the academic and the content of this online journal.
Please email your papers to editor.journal@vsit.edu.in or visit our website for further details.

Best Wishes,
Editor -in- Chief,
Pradnyaa International Journal of Multidisciplinary Research

Pradnyaa International Journal of Multidisciplinary Research Volume :03 Issue Number :02 e-ISSN 2583-2115



mailto:editor.journal@vsit.edu.in

Editor-in-Chief
Dr. ROHINI ALOK KELKAR,

Principal,

Vidyalankar School of Information Technology,
Vidyalankar Campus, Wadala-E
Mumbai-37

editor.journal@vsit.edu.in

www.vsit.edu.in

EDITORIAL ADVISORY BOARD

Dr. PRABHAKAR RAJKUMAR
Associate Professor and Director 1I/C,
Department of

Commerce

Periyar University,

Tamil Nadu 636011

Email id:kudalkprk6@periyaruniversity.ac.in

Dr. RENUKA HERATH
Professor,

Department of Marketing Management
University of Kelaniya

Sri Lanka 11600

Email id: renukaherath@klIn.ac.lk

Dr. SANGEETA GUPTA

Professor,

Department of Management,

Management Education and Research Institute,
New Delhi 110058

Email id: prof.sangeetagupta@meri.edu.in

Dr. MARY IMMACULATE SHEELA
LOURDUSAMY

Dean & Professor,

Information Technology Department,
Pentecost University,

PO Box KN1739, West Africa Email id:
misheela@pentvars.edu.gh

Dr. SAURABH MUKHERJI

Professor,

Department of Computer Science, Banasthali
Vidyapith,

Rajasthan 304022

Email id: msaurabh@banasthali.in

Dr. SANGEETA PAWAR

Professor,

Department of Commerce University of
Mumbai, Mumbai 400098

Email id:
sangeeta.pawar@commerce.mu.ac.in

Dr. THIRUNAVUKKARASU K.
Professor and Head of Data Science
Karnavati University

Gujarat 382422

Email id: thiru.k@karnavatiuniversity.edu.in

Dr. LEENA NAIR

Assistant Professor

Department of Commerce & Economics
Vidyalankar School of Information
Technology, Mumbai 400037

Email id: leena.nair@vsit.edu.in

Dr. UJWALA SAV

Assistant Professor

Department of IT

Vidyalankar School of Information

Technology, Mumbai 400037 Email id:
ujwala.sav@vsit.edu.in

Dr. SWAGATIKA NANDA,

Assistant Professor

Department of Commerce & Economics
Vidyalankar School of Information
Technology,

Mumbai 400037

Email id: swagatika.nanda@vsit.edu.in

Pradnyaa International Journal of Multidisciplinary Research Volume :03 Issue Number :02 e-ISSN 2583-2



mailto:kudalkprk6@periyaruniversity.ac.in
mailto:renukaherath@kln.ac.lk
mailto:prof.sangeetagupta@meri.edu.in
mailto:misheela@pentvars.edu.gh
mailto:msaurabh@banasthali.in
mailto:sangeeta.pawar@commerce.mu.ac.in
mailto:thiru.k@karnavatiuniversity.edu.in
mailto:leena.nair@vsit.edu.in
mailto:ujwala.sav@vsit.edu.in
mailto:swagatika.nanda@vsit.edu.in

Pradnyaa International Journal of Multidisciplinary Research

Volume: 03 Issue Number: 02 Oct 2023 - Mar 2024
CONTENTS
Evolution of the Retail Industry Post Covid-19
Pandemic with special reference to Kanyakumari Dr. Lenin John 1
District
Obe Peter
Deployment of an Internet Radio System within a . Oluwasegun
University Campus in a Developing Countr Chibuzor Emmanuel 6
y ~amp PIng y Onyedickachi,
Joshua Nii Akai Nettey,
Mary Immaculate Sheela L,
Design, Development and Implementation of a User- Nathanlgl Addo-Quay
. . Paul Adjetey Mensah
friendly Smart Home System using Internet of . 19
Things in sub-Saharan Africa Philip Okang Mensah
g Joshua Nii Akai Nettey
Understanding Devotee Choices, Economic Impact,
and Cultural Vibrancy in Temple Economies- Vedant Kamalakar Kadam, 32
“A Case Study of temples in Mumbai city”
Cybercrime Detection Using Machine Learning: A D’I‘A\g\?\?;yniar\é\ggm
Comprehensive Review and Future Directions >Wap 47
Comparative study of pre and post Covid Financial Riddhi Kishor Shinde 56
performances of selected companiesof Medicare | Vijay Subhadra Maruti Gawde
Sector
Analysis of the Correlation Between Workplace
Quiality and Work-Life Balance Amongst Women Dr. Sadhana Venkatesh 66
in Public Sector Banks in Mumbai
Pradnyaa International Journal of Multidisciplinary Research Volume :03 Issue Number :02 e-ISSN 2583-2




Evolution of the Retail Industry Post Covid-19
Pandemic with special reference to Kanyakumari
District

Dr. Lenin John
Assistant Professor
Department of Business Administration
Malankara Catholic College, Mariagiri, Kerala.

ABSTRACT

India, as one of the most appealing emerging markets, is undergoing a significant transformation in its
retail sector. The retail industry in India is rapidly expanding due to the improvement in the quality of
life for people in rural areas. In Kanyakumari District, the retail industry is undergoing a major overhaul
as old markets give way to new formats. However, customer preferences and purchasing habits have
shifted significantly during and after the pandemic, leading to significant changes in the retail sector.
This study is focused on recognizing the factors that have caused the resurgence of this transformation.
Keywords: Retailing, Customer preference, Buying Behavior

1. INTRODUCTION

Retail is one of the growing sectors of the Indian economy, the fourth largest Retail market will have
974 million internet users by 2025 and become third largest online market by 2030 says a report by
IAMAI and Kantar Research - 2023. As we dive headlong into 2024, a new trend has been created
throughout Kanyakumari district, that is construction of more commercial buildings like never before
and new small medium and large retailers have ushered in Retailing, in contrast, the existing retailers
have found it hard to survive, search for means to reach consumers, failed terribly and were forced to
shut down their businesses.

The retail sector in India is witnessing a huge revamping exercise as traditional markets make way for
next formats such as departmental stores, hypermarkets, supermarkets, specialty stores, Malls and E -
tailing. Retail is among the fastest growing sectors in the Indian Economy. It is one of the largest sectors
among all the industries accounting for 10% of GDP of the country and employs around 8% of the total
workforce- Pallavi and Bhavna, 2018. The Indian retail sector is showing fast growth with the change in
the standard of living of rural population.

The retail sector is the front end of several business segments, directly and indirectly having an important
impact on employment, incomes, socio-economic stability and consumption power.

Like every other sector, retail saw massive operational transformations in 2021 to recover from the
shocks of a global pandemic. Businesses had to rewire their modus operandi to stay afloat amidst an

existential crisis. Retailers’ ability to connect with their customers is more critical than ever as consumer
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habits evolve. Despite large-scale changes, the industry is yet to recover completely and is still looking
for ways and means to drive sales.

Agility and adaptability became the mantra in 2021 to optimize in-store operations and remodel them
for future market trends. Customers today are much more knowledgeable and expect personalized
services delivered right at their doorstep. Having experienced the convenience of online shopping,
customers want the same experience across offline channels as well. This has created an opportunity for

many in Kanyakumari district to start small, medium and large size retailing outlets of different category.

2. RESEARCH METHODOLOGY

The period of study is very important as it gives firmness to the research; the primary data was collected
during Nov 2023- Feb 2024. A total of 600 (200 customers selected from each of the three retailing
outlets)

In our case the population is infinite, therefore for the ascertainment of N i.e. sample size, the
Researcher has used the following formula:

N= (z)**c*(1-0)

o2
Where N= Size of the sample

z = the value of the standard variation at a given confidence level and it is 1.96 for a 95%
confidence level.

o = Standard deviation of the population is 0.5, and e = acceptable error i.e. 0.05.

52

Therefore, by applying the above formula we get N= (1.96)2 *.5*(1-.5)/.052

N= (1.96)* .5*(1-.5)

.052

N=3.8416*0.25

0.0025
Thus, the most conservative sample size needed for the problem is =385, which means the N in
our study, which is 620 is apt for the research.
HO1: The convenience of the store location does not have a significant impact on the selection process,

stores or shops at which goods are sold
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HO2: Prices of the products do not have a significant impact on customers purchasing habits
HO03: The variety of products does not significantly influence customer purchasing behavior,
actions or conduct.

Reliability Test

Case Processing Summary Reliability Statistics
N %
Case valid 600 100.0 Cronbach's Alpha N of ltems
Excluded 0 .0 843 6
Total 600 100.0

The Cronbach's Alpha Coefficient was used to assess the internal consistency of the dependability of
every item examined for the research. The Cronbach’s Alpha coefficient is 0.843, which is equivalent to
84.3% indicates that the items showed a fairly strong internal consistency, therefore they were
considered dependable and trustworthy adequate for examination. This occurred because the items

reached the minimum acceptable threshold of 0.6.thus, deemed suitable for examination.

How Retail Outlets compare to others in ‘convenience of store location’

Frequency | Percentage | Valid percentage | Cumulative percentage
Valid Better | 298 49.7 49.7 49.7
Average | 280 46.7 46.7 96.3
Poor 22 3.7 3.7 100
Total 600 100 100

Figure 1.1 The study aim to determine how participants perceive their Retail Outlets in comparison to
others in terms of the convenience of the store's location.

It is evident that 298 out of them, which is equal to 49.7%, hinted whilst 280 indicated 'average’, 46.7%
chose 'better'. Finally, 22 individuals responded 3.7% was given a 'poor’ rating. It can be concluded that
most of the survey participants revealed that they selected their Retail Outlets based on convenience

of store's location.
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Assessing pricing to consumer Buying Behavior

Frequency | Percentage | Valid percentage | Cumulative percentage
Valid Better | 215 35.8 35.8 35.8
Average | 362 60.4 60.4 96.2
Poor 23 3.8 3.8 100
Total 600 100 100

Figure 1.2 Aims to determine how participants evaluate the cost of goods from the stores where they
make purchases, 215 out of the total represented 35.8% rating ‘good’, whereas 362 representing 60.4%
rated ‘average’.

Finally, a 'poor’ rating was given by 23 respondents, accounting for 3.8% of the total. However, it can
be inferred that most of the participants indicated that pricing was not a significant factor when choosing

retail outlets.

How respondents rate variety of Products available to Consumer Buying Behavior

Frequency | Percentage | Valid percentage | Cumulative percentage
Valid  Better | 350 58.3 58.3 58.3
Average | 232 38.7 38.7 97.0
Poor 18 3.0 3.0 100
Total 600 100 100

Figure 1.3 Aims to determine how participants perceive the range of products offered at new stores for
selling goods,350 out of a total, which represents 58.3%, rated as 'good’, whereas 232, representing
38.7%, rated as 'average'.

In conclusion, 18 participants, equivalent to 3.0%, rated the experience as 'poor'. Nevertheless, the
majority of participants indicated that they found the range of products offered at the new stores to be
satisfactory.

3. CONCLUSION

By using the above statistical tools, the researcher carried out a detailed analysis of the data collected
with an intention of obtaining a prolific solution to the objectives. It is concluded that the convenience

of selection of retailing outlets by the customers was given more importance in this post pandemic time
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rather than other elements. Also the researcher found that price and variety of products displayed by the

new retail outlets have made new entrants to flourish in their new venture.
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Deployment of an Internet Radio System within
a University Campus in a Developing Country
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Oluwasegun Onyedickachi, Nettey, Professor
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College
ABSTRACT

This paper explores the deployment of an internet radio system within a university campus in a
developing country. It discusses the limitations of traditional terrestrial radio like geographical
restrictions and proposes internet radio as an improved platform for wider accessibility and engagement.
The study utilizes a mixed methods approach and Extreme Programming framework to implement the
system at two Ghanaian universities. Requirements gathering, system design, development, testing and
feedback cycles enabled successful deployment. The internet radio system overcame limitations of
terrestrial radio to provide inclusive broadcasting capabilities, seamless student-staff communication,
and enhanced participation in campus activities. The research thus demonstrates the value of embracing
internet radio technology to transform broadcasting and engagement within an academic setting in the
digital age.

Keywords: Internet radio, Campus communication, Developing countries, Broadcasting

1. INTRODUCTION

The communication industry has achieved successful engagement through various mediums, with
broadcasting being a major source for wider outreach. Radio and television have been effective means
of reaching diverse audiences for decades. Radio transmission, particularly in the form of Amplitude
Modulation and Frequency Modulation (AM and FM) radio, has been a prominent method of
communication, relying on terrestrial and satellite modes to transmit content via radio towers and
receivers. However, these traditional modes have some limitations. Internet radio has emerged as a
solution, allowing audio media content to be transmitted over the internet through radio servers. This
enables live broadcasting or access to pre-recorded content (podcasts) through websites, web
applications, or mobile apps. Internet radio has improved upon the drawbacks of traditional radio
transmissions and provides a more flexible and accessible approach to audio content delivery (Ash
brook, 2020).

Traditional FM and AM radio have several drawbacks that hinder their growth and effectiveness in the

communication industry.
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These limitations include limited access, lack of real-time audience interaction, difficulties in
monetization, geographical restrictions, and compromised sound quality due to interference and
environmental factors. These factors negatively impact the radio industry by potentially losing audiences
who cannot tune in at their convenience and reducing engagement with listeners. The reliance on
traditional advertising methods also limits revenue generation for radio stations. Additionally,
geographical restrictions impede effective marketing and outreach to a broader audience (Ruoff, 2019).
To address these issues, this study proposes deploying an Internet radio system as an innovative and
improved platform for audio broadcasting. Internet radio overcomes many of these limitations and
provides greater accessibility, interactivity, and revenue potential using online broadcasting and
streaming. The study's focus is on implementing Internet radio to improve communication within a
university campus. This deployment seeks to revolutionize how radio station’s function and interact with
their audience, creating a more inclusive, connected, and effective broadcasting environment. Embracing
Internet radio technology is essential for radio stations to remain relevant, innovative, and influential in

the digital age.

The study is segmented into five sections. The study's framework and an in-depth analysis of the body
of literature are offered in section 2. The research methodology is covered in Section 3 along with the
study strategy, sample design, data collection strategy, and analytical techniques. In Section 4, the
application of the methodology in deploying the system was thoroughly examined. Section 5 concludes
the study overall and offers some recommendations for future research as well as its limitations and

implications.

2. LITERATURE REVIEW

The review of literature explores and synthesize existing literature. Aslan & Ozlem (2019) conducted a
thorough study on Internet Radio Broadcasting, covering its economy, growth factors, automation,
revenue generation, and advantages over terrestrial radio. It emphasizes the industry's rapid growth,
significance in media, and offers insights for researchers, practitioners, and stakeholders. Challenges like
monetization, user engagement, and technology impact are addressed, making it a valuable resource.
Zhang (2017) examines the integration of digital radio services into traditional broadcasting and the
wider media industry.

The study explores the changing roles of broadcasters and listeners in the digitization process, including
the adoption of Digital Audio Broadcasting (DAB) and the expansion of internet radio services, offering
diverse content access and exploration opportunities for listeners. Segbenya et al. (2022) studied factors

influencing campus radio choice and satisfaction in Ghana's Central Region. Content, language,
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professionalism, and others' influence were key determinants. Further research could explore nationwide
and local commercial/public radio influences, aligning audience and management views. Listeners

mainly sought information/education and entertainment through radio receivers, indicating limited

internet radio usage. Campus radio satisfaction was rated "very good," but improvements are needed to
achieve an "excellent" rating.

Cao et al. (2016) proposed a lightweight web application of the internet personalized radio based on the
Django framework. They discussed the challenges faced by the radio industry due to the deep integration
between radio and the internet and proposed a four-tier system architecture for the internet personalized
radio. Their study also proposes a data acquisition scheme to collect users' explicit and implicit behaviors
and a data transmission scheme between the web and the big data service. Minter and Baldocchi (1999)
proposed a system for distributing radio station content over the internet that allows for selective
replacement of content. The system can be used to distribute content over the internet and provides a
way to replace content that may be inappropriate or not relevant to the audience.

The system has the potential to improve the quality of content distributed over the internet. Sun (2011)
proposed a method of targeted ad insertion using HTTP live streaming protocol. The system receives a
playlist that includes an ordered list of media segment files that represent the content stream, and splice
point tags. It identifies an insertion position in the playlist based on the location of the splice point tags,
selects an advertisement segment, inserts the advertisement segment at the insertion position to create a
modified playlist, removes the splice point tags from the modified playlist, and sends the modified
playlist to the video display device.

Hirschmeier et al. (2019) explored the challenges and solutions for the digital transformation of radio
broadcasting. The study conducted qualitative content analysis on talks of radio practitioners to identify
current challenges, possible solutions, and specific aesthetics that shape current and future radio
experience. They conceptualize the case of digital transformation of radio from the perspective of
service-dominant logic and digital service innovation and discuss relevant areas of service innovation.
Weber and Calvert (2003) proposed an architecture for inserting targeted advertisements into the Internet
retransmission of terrestrial radio broadcasts. The architecture includes an Internet server that provides
radio broadcast programming to listeners/users, with each broadcast including advertisements targeted
based on the listener's demographics profile. The architecture is scalable and uses scheduling data and
timestamping to pre stage and calculate where to pick up after an advertisement. Torsiello et al. (2009)
performed a study on determining audience response to broadcast content by analyzing data related to
media consumption and content broadcast on stations.

The analysis helped in assigning performance factors to programs. The study suggests that audience

members' media consumption can be gauged by determining how many audience members switched
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stations while programs were broadcast. Krzysztof (2013) explored the implementation of automatic
content recommendation systems for music and advertisement content for Internet radio. It also discusses

the usage of a voice synthesizer in automatic program scheduling.

The study aims to draw conclusions about the possible perspectives and future role of such systems.
The existing literature suggests that the impact of deploying an internet radio system within a university

campus in a developing country is significant and multifaceted.

2.2 THEORETICAL FRAMEWORK

According to Lai (2017), the Technology Acceptance Model (TAM) is a modification of the Theory of
Reasonable Action that is made especially for simulating consumers' acceptance of technology or
information systems. Lai (2017) identified that TAM explains the general determinants of computer
acceptance that lead to explaining users’ behavior across a broad range of end-user computing

technologies and user populations.

Perceived
/ Usefulness \
: ry
Extemal Attitude Intention Actual
Variables Towards Use To Use Usage

\ Perceived /

Ease of Use

Figure 1: Technology acceptance model

Source: Lai (2017)

The Technology Acceptance Model (TAM) is used to explore how university students and staff in a
developing country perceive the usefulness and ease of use of an internet radio system. The aim is to
understand how users perceive the internet radio system's value and usability in enhancing

communication and engagement within the university campus.

2.2.1. DEFINITION OF CONSTRUCTS

External variables such as internet facilities, technical support, and infrastructure greatly influence the
acceptance and use of internet radio within the university campus. The availability and accessibility of
internet connectivity, including network strength, also impacts the delivery of broadcasts and users'
ability to access and utilize internet radio streams. Perceived usefulness refers to the extent to which

university students and staff believe that the internet radio system is beneficial for broadcasting and
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communication within the campus environment, even during vacations.

Factors like access to diverse radio programs, disseminating information to the campus community, and
showcasing local talents and events influence their perception of the system's usefulness in enhancing
their campus experience and engagement. Perceived ease-of-use was assessed based on how easily
university students and staff can access and utilize the internet radio system on campus.

This evaluation includes factors like the simplicity of tuning in, user-friendly navigation through radio
app platforms, ease of broadcasting by radio hosts, and the availability of technical support for any
system-related issues or queries. Attitude towards use refers to the university students' and staff's attitude
towards the deployment of an internet radio system within a university campus in a developing country
which can be influenced by their perceived usefulness and perceived ease-of-use of the internet radio
system.

Intention to use refers to the university students' and staff's behavioral purpose to engage with the internet
radio system within a university campus in a developing country, which is influenced by their attitude
towards the actual use of the internet radio system. Actual Usage refers to the students and staff usage
of the technology.

3. RESEARCH METHODOLOGY

The study utilizes a mixed methods approach along with the Extreme Programming (XP) framework of
the agile approach to deploy an internet radio system, with two Ghanaian universities as case studies.
Two university radio systems in Accra, Ghana, were purposively sampled for the study.

The first radio system uses a terrestrial radio system, and the drawbacks of this system were identified
through interviews with four major hosts and the radio manager.

The second radio system employs an internet radio system, and the opportunity to sample it arose during
a forum where participants were given a tour of the radio system, sparking an interest in this study.
Although the internet radio system had been implemented, the study found room for improvement and
identified some drawbacks of the system.

The aim is to explore the perceptions and experiences of university students and staff regarding the
usefulness and ease of use of the internet radio system in enhancing communication and engagement
within the campuses.

The study involved administering questionnaires to target users (students and staff) of two Ghanian
Universities totaling 30 respondents. The purpose of the questionnaires was to evaluate the level of
engagement of the target users with the university's radio station and other online streaming services.
This information helped to understand the features the internet radio system should possess to capture
the interest of students and encourage engagement with shows and activities from the university's radio

station.
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Google Forms were used for the questionnaire administration, making it convenient to quantify the
responses and obtain visual representations of the feedback in various categories. This data collection

process added valuable insights to the study and informed the development and enhancement of the

internet radio system to better meet the needs and preferences of the target audience.
The data collected were analyzed to determine the influence they have on achieving our objectives. In
this study, the sampled university running a terrestrial radio system is used as a case study to deploy an

internet radio system through integration.

4. RESULTS

This section presents the software development method and activities employed to successfully deploy
an internet radio system. While deploying this system we adopted an Agile methodology framework
which is Extreme Programming (XP). The chapter presents the various stages of the XP framework and
how it was applied in this study.

There are six (6) stages of the Extreme Programming Framework of the Agile Life Cycle which has been
adopted to carry for the deployment of the proposed system from start to finish by carrying out tasks

associated with each phase of the system development life cycle as illustrated in the diagram below.

The Process of Extreme Programming

User Stories UX Wireframes

Software
Increment

Acceptance

Pair Programmin
Testing d J

Figure 2: Extreme Programming (XP) Process.
Source: Wieser (2022).
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4.1 EXTREME PROGRAMMING (XP) PROCESS

4.1.1 PLANNING

This study focuses on both primary and secondary data. The primary data included collecting data from
interactions with four major radio hosts via interview questions and administering questionnaires to the
prospective audience of a University in Ghana as a case study, that currently runs a terrestrial radio
system. Requirements were gathered through interviews and questionnaires from both the hosts at the
radio station and university students and staff.
The secondary data was gathered from a review of an internet radio system of another university in
Ghana. The secondary data assisted in comparing a sample of an internet radio system to that of a
terrestrial radio thereby giving us the opportunity to identify distinct differences between these systems
and potential strategies to integrate an internet radio system into a terrestrial radio system and strategies
to improve the performance of an internet radio system.
To further aid in the understanding of the system, which is to be deployed, we compared the samples
together in which the knowledge gathered from our observation prompts us to deduce two deployment
models of internet radio systems which are stand-alone model, and integration model.
The stand-alone model depicts a case where there is no running radio system prior to the deployment of
an internet radio, and on the other hand, the integration model depicts a case where there is a need to
integrate an internet radio system into an already existing terrestrial radio system.
In this phase, we narrowed down the gathered requirements to determine the system's users,
purpose, location, timing, and iterations.
Through a critical examination of the data, we drafted feasible answers to these questions, ensuring they
guide the system's development. Participants were asked if they ever used Internet Radio. 30 people
responded, with 66.7% positive response, and 33.3% negative response. Participants were asked how
frequently they use Internet Radio. 30 people responded, with 30% never used it, 23.3% use it
occasionally, 26.7% use it sometimes, and 20% use it frequently.

Participants were asked how important audio quality is to them when listening to a broadcast. 29 people
responded, with 6.9% not important, 10.3% slightly important, 10.3% moderately important, 17.2%
important, and 55.2% very important. Participants were asked about their preferred means of
engagement to live show discussions or contributions to broadcasts. 30 people responded, with 33.3%
for dial in, and 66.7% for chat. Participants were asked their choice of preference between internet radio
and traditional radio. 30 people responded, with 70% preferring internet radio, and 30% preferring
traditional radio.

Participants were asked about how they would feel if they could grab live updates of events and activities
happening on the university campus from any location at any point in time. 29 people responded, with

Pradnyaa International Journal of Multidisciplinary Research Volume :03 I